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Brand continuity is the idea that
all communication channels between
vour brand (vou) and your customers

should look and feel like they're coming

from the same place.




continuity, not consistency,
Is the hallmark of great brands
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you control the narrative.




you control the narrative.

Be sure vou're telling the same brand story.
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S0...what makes a brand memorable?



where do we start?










continuity In cannabis.
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appearance. Indica plants are short and stocky, featuring
BODY COPY £ leaves that are broad and chunky. Sativa plants tend to be Favicon
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___with leaves that are thin and pointed.
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It's noisy out there.







brand con-ti-nu-i-ty /
accountability challenge






make one commitment to
con-ti-nu-I-ty In your brand.
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“Brand is not
what vou say it is.
It’s what
they sav it is.”

- Marty Neumeier
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