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Brand is not what you say
it is, it’s what they say it is.

MARTY NEUMEIER
AUTHOR - THE BRAND GAP
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Leaders craft stories; stories drive
people; people create culture; culture
drives brand.
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Most company’s strategies
have no heart.

BALAJI KRISHNAMURTHY
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The Power of Intentionality



UNCONSCIOUS CONSCIOUS

H ‘ KARIANNE FALLOW

dairy west’

COMPETENT

INCOMPETENT



CULTURE

4 D Reip V2 S ——

BRAND

NV

Clari

H ‘ KARIANNE FALLOW

dairy west




CULTURE

4 D Reip V2 S ——

BRAND

¢/ N
{ |
\ 7,

Ny o o

Consistency

H ‘ KARIANNE FALLOW

dairy west




CULTURE

4 D Reip V2 S ——

BRAND

@
Authenticity

H ‘ KARIANNE FALLOW

dairy west




Leverage
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